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The study systematically examines the lexico-grammatical and pragmatic 
properties of metaphor-motivated zeugmatic constructions in a specialised 
discourse of web-based tourism promotion (Iritspukhova, 2023). Drawing on the 
English-language texts from the official destination websites of Georgia, the UK, 
and the USA, it employs Wmatrix (Rayson, 2008) for lexico-grammatical and 
semantic tagging, and adopts a mixed-method research design (Creswell and Clark 
2017), combining quantitative data inspection and qualitative discourse analysis.  
A broad operational definition of metaphor-based zeugma is proposed, informed by 
the Conceptual Metaphor Theory (Lakoff and Johnson, 1980): a construction is 
considered as a metaphor-based zeugma if a number of words (governed terms) are 
mediated by a lexical unit, or two semantically related words, (a governing term(s) 
that establishes a figurative meaning with at least one element while exhibiting a 
literal meaning related to the other members from the list, or sets up figurative 
meanings with all members albeit in varying degrees of figuration. The meanings of 
the governing term should be semantically distinct, albeit stand in a comparison 
relationship with each other. 
 
Based on this operationalisation, four structural types of zeugmatic constructions 
were identified:  
 

1. Classic zeugma, involving the governing element(s) and the governed 
elements (e.g., feel the wild wind and unlimited freedom1);  

2. Zeugma with signalling, where the metaphorical governing element is 
reinforced by additional cues (Our museums and even stories are encased 
with gold);  

3. Zeugma with repetition of the governing term in relation to each governed 
element (get as close to the action as possible without getting wet);  

4. Dual-governing Zeugma, featuring a juxtaposition of two semantically 
related governing elements (Small in size but big on personality, Wales…).  

 
These findings challenge the traditional views of zeugma as a form of ellipsis 
(Lanham, 1991), demonstrating that governing elements actively engage in 
producing zeugmatic effects. The study also questions Tartakovsky and Shen’s 
(2023) recent claim on the breach of syntactic iconicity in zeugmas, showing that 
new types of zeugmas (3 and 4) do not disrupt syntactic coherence while still 
producing zeugmatic effects. Furthermore, the analysis suggests that the 

 
1 the governing term, the governed terms, and the connecting element/s. 
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placement and repetition of governing elements influence the syntactic and 
semantic coherence of promotional discourse, revealing a lexico-grammatical 
strategy for enhancing rhetorical persuasion. 
 
Lexicogrammatically, the study reveals systematic patterns in the selection of 
governing elements. Verbs emerged as the most common governing terms, aligning 
with general tendencies in zeugmas (Lussky 1984), and a distinctive role of verbs in 
promotional tourism discourse (Manca 2016). Conjoining/connecting elements 
also exhibit distinct functional roles: while the conjunction ‘and’ remains the most 
popular choice, ‘but’ is identified as a tactical way of obscuring negative realities of 
the promoted destination, while the construction ‘as…as’ enhances the descriptive 
quality of the message. 
 
Functionally, metaphor-based zeugma emerges as a strategic rhetorical device, 
employed predominantly in the introduction and conclusion of the arguments to 
reinforce key messages (Koller 2003). The analysis further suggests that metaphor-
based zeugma may serve as another manifestation of deliberate metaphor (Steen 
2011, 2023) since it has the potential to increase the awareness of metaphorical 
links signalled by the pragmatic effect aroused by the construction.  
 
By systematically analysing how zeugmatic constructions operate at the 
intersection of lexis and grammar, this study contributes to corpus-based lexico-
grammatical research. The findings provide empirical evidence on the syntactic and 
semantic patterns of zeugma in a specialised discourse of tourism promotion 
(Dann, 1996; Gotti, 2006; Cappelli, 2006; Ruiz-Garrido and Saorin-Iborra, 2012), 
demonstrating how governing elements, conjunctions, and positional properties 
interact to shape meaning (Iritspukhova, in press).  
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